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PROMOTING 
ENTREPRENEURSHIP 
IN EUROPE
Although it is home to some of the world’s most vibrant 
companies, Europeans are, by comparison with other parts 
of the world, reluctant entrepreneurs(1). Amway believes 
that helping Europeans to fully embrace entrepreneurship 
will have a significant impact in mitigating the human and 
societal costs of the financial crisis, ongoing competitiveness 
challenges and long-term demographic changes by providing 
new opportunities for self-fulfillment and employment for an 
increasing number of older people. 

Boosting entrepreneurship can play a major role in kick 
starting economies, transforming communities, helping 
people take control of their lives and create opportunities for 
themselves. This is why Amway believes that entrepreneurship 
in Europe is more important than ever and our goal is to 
help Europe grow a new generation of young and older 
entrepreneurs.

Amway understands that entrepreneurship is particularly 
crucial in ensuring that society continues to harness the skills, 
knowledge and experience of over-50s. On the other side, it 
can be a vital way for this age group to define a new, central 
role for themselves in Europe’s societies as role models and 
mentors for generations of current and future entrepreneurs.

Encouraging more 50-plus Europeans to start their own 
businesses or mentor others is vital in of itself. However, it 
is also an important way to help provide new unemployment 
opportunities in a difficult economic climate. The 50-64 age 
segment of the population has grown from 17.9% of the 
population of the EU 28 in 2004 to 19.9% in 2014, while in 
the same period the 65-89 age group has gone from 12.5 
to 13.4% and the 80+ population has grown from 3.9% to 
5.1%(2). This group has also suffered from economic turmoil in 
recent years: OECD statistics show that the 55-64 age group 
in the  EU 28 has seen unemployment increase from 5.1 to 
7.4% since 2008(3), with some countries suffering more than 
others. In Ireland, for example, the unemployment rate for 
this age group tripled between 2008 and 2013 (from 3.4% to 
10.6%), and it is even worse in Spain, where one in five older 
people are out of a job(4). This is a particular challenge for this 
age group because they are more likely to suffer from long-
term unemployment due to factors like age discrimination, 
reduced perceived mobility and flexibility in the workplace, 
and higher labour costs. 
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Entrepreneurship: Releasing the potential of the 50+ generation - Workshop in Brussels
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INSIGHTS ON THE 50+ GROUP ON ENTREPRENEURSHIP

Amway has been collecting and analyzing data in relation to entrepreneurship on a regular basis since 2008 through our Amway Global 
Entrepreneurship Report. The 2014 Report now surveys almost 44,000 people across 38 countries worldwide and plays an important role 
in deepening our understanding of what motivates entrepreneurs and gaining greater insight into the world in which they operate.

As our most recent study (conducted in 38 countries by the market research institution GfK (Gesellschaft für Konsumforschung) 
Nuremberg with the Technical University of Munich)(5) showed in regard to over-50s, that they are a particularly tough group to encourage 
to get involved in entrepreneurship. Indeed, the 50 demographic group has a very low self-employment rate, currently 6%, whilst the self-
employment rate amongst the 35-49 respondents is twice as high at 12%. This is despite 66% of this age group viewing entrepreneurship 
positively (with Scandinavia scoring highest – 91% of Swedes surveyed had a positive opinion of entrepreneurship, as well as 90% of Finns 
and 86% of Danes). More than a quarter of over-50s said that they could see themselves starting their own business – though this is lower 
than younger groups – 49% of under-35s and 42% of the 35-49 group said that they saw themselves potentially becoming entrepreneurs.

How can we encourage more people in this age group to take the leap to starting their own businesses? The survey shows that certain 
factors are particularly attractive: 44% saw independence as a key reason for becoming entrepreneurs, while 35% focused on self-
fulfillment. Many agreed on the positive impact of education: 57% of 50+ respondents think that entrepreneurship can be taught, while 
only 19% have participated in entrepreneurship education programmes. Respondents in Finland, Belgium and the Netherlands were 
happiest with the current training options, while Greeks, Portuguese and Croatians were least satisfied.
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SOCIETAL CHALLENGE/SITUATION

AMWAY IN ACTION
PROVIDING SOLUTIONS BY HARNESSING THE POTENTIAL OF 50+

INDIVIDUAL AND SOCIETAL BENEFITS:

SELF-EMPLOYED

6%

+15%

50+

ENTREPRENEURSHIP

Over the last decade, the over-50 group 
has grown by nearly 15%.

AGER reveals only 6% of the 50+ is

The over-50 group now face a major employment challenge in Europe.

Act as a thought leader in promoting the 
importance of 50+ entrepreneurship at 
EU level, through workshops, etc.

50+ Entrepreneurship Platform Website 

Achieve Independence from an employer Empowerment by helping people create more 
opportunities for themselves 

Help the 50+ remain economically active, contribute 
to economic growth and facilitate innovation

Prevent loss of valuable skills and facilitate their 
transfer to newer generations

2005 2015

+50+50

2
1

1 EUROSTAT
2 AGER 2014

Infographic based on the following study: 2014 AGER – July 2014
Sample 43,902 people in 38 countries
http://www.amwayentrepreneurshipreport.com/home

By 2020 a third of the working-age 
population in Europe will be over 50. 

+50
+50 +50 +50 +50 +50

+50 +50 +50 +50 +50
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ENTREPRENEURSHIP 
IN ACTION
Amway is a direct facilitator of entrepreneurship through its 
business model. Over 250,000 distributors are developing 
their own businesses across Europe based on Amway 
products. We deal with their needs and respond to their 
challenges on a daily basis, providing training via the Amway 
Academy and ongoing support and mentoring. Programs in 
Austria on the importance how to integrate sustainability for 
one-person companies supplement this offer and especially 
bring it to the wider society.  With more than a quarter of our 
distributors being over 50, the same approach is followed in 
regard to entrepreneurship in this age group.

BRINGING TOGETHER EUROPEAN 
STAKEHOLDERS 

Amway recognises the importance of promoting 
entrepreneurship amongst the over-50 generation. We 
are playing a leadership role in fostering dialogue and 
understanding as well as building greater awareness of the 
importance of this demographic in entrepreneurship terms 
among key EU audiences. In 2014, Amway organised a 
workshop in Brussels entitled “Entrepreneurship: Releasing 
the potential of the 50+ generation”, that brought together a 
wide range of stakeholders. The workshop explored the main 
barriers to over-50 entrepreneurship, as well as approaches 
to help build awareness and create a more supportive 
environment for over-50 entrepreneurship across Europe. 
Amway aims to build on this by establishing a European 
platform for over-50 entrepreneurship. 
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NEW WEBSITE SUPPORTING 
SUSTAINABLE SELF-EMPLOYMENT IN 
AUSTRIA

Another platform Amway has worked on together with the 
Chamber of Commerce Austria, respACT - Austrian business 
council for sustainable development, and consultants Hauska 
& Partners has been launched in 2014: www.nachhaltig-
selbstaendig.at –. It accompanies one-person businesses in 
taking over responsibility towards all stakeholder groups and 
this way having an impact on the environment and society. 

It provides five-step instructions including a self-test to 
identify where the business stands as well as data & facts 
on entrepreneurship. It rounds up with successful examples 
of sustainable entrepreneurs. It uniquely focuses on 
providing Corporate Social Responsibility guidance to these 
entrepreneurs are they newcomers at the start or more 
experienced entrepreneurs looking for suggestions for further 
development.
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EUROPEAN 50+ ENTREPRENEURSHIP PLATFORM

Amway has driven the creation of the European 50+ Entrepreneurship Platform planned to be launched in 2015, which is intended to 
help raise the profile and importance of 50+ Entrepreneurship. It creates a policy framework as well as initiatives that help to develop a 
supportive ecosystem for 50+ Entrepreneurs in Europe. The Platform’s members and supporters include Think Young, Business in the 
Community (BITC) , the Centre for Entrepreneurs European Business Network, University of Bratislava, Solvay Business School and Aalto 
University’s Center for Small Business, as well as NGOs and private sector businesses.

The platform aims to build greater awareness and political support for 50+ entrepreneurship, inform and shape the policy environment on 
this vital issue, facilitate and encourage knowledge-sharing, identify and promote the need for more European initiatives and research, and 
build understanding among both the entrepreneurship community and at Member State level of the importance of encouraging more of our 
older citizens to start their own businesses. Work will include EU institutional engagement and broader thought leadership and information 
initiatives.

One of its key tools will be a 50+ entrepreneurship website which, over time, will aim to become the ‘go to’ portal for policy makers and other 
stakeholders working and interested in the field of 50+ entrepreneurship. Targeted mainly at EU policy-makers, it will help to build greater 
awareness and political support, inform and shape the policy environment, and serve as a central resource for the latest reports, studies, 
publications, media appearances and other materials in the field. 
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SUPPORTING OUR DISTRIBUTORS – 
AMWAY ACADEMY AND THE AMWAY 
ENTREPRENEURSHIP PROGRAMME

The Amway Academy focusses on supporting an entrepreneurial spirit 
amongst our self-employed distributors by providing them the help they 
need to understand our products and build successful businesses for 
themselves. The Amway Entrepreneurship Programme offers greater 
leadership training, aiming to help new distributors get off to a fast 
start and then develop a long term sustainable business. This highly 
selective, 6-month, 2 step world-class training programme gives 
distributors a blended learning approach incorporating the best of both 
classroom and virtual learning opportunities. The first edition in the UK 
was completed by the 40 participants in 2014, and will be repeated 
in September 2015. The Amway Entrepreneurship Programme was 
further used to inspire the German “Restart” initiative, which is still 
ongoing, and based on the European pilots South Africa held a “train 
the trainer” session in April 2014 in view of launching its own similar 
programme.

In addition, our Leader Coaching Programme, providing a 6-8-month 
interactive blended course approach (online and offline) to already 
active distributors who want to achieve more, is in its 4th year now in 
the UK with more than 100 participants. It is also continued in Ukraine 
in 2014, with 56 distributors taking part.

These are two examples of the great variety of learning offers for our 
distributors. We launched the Amway Academy in 2008/2009 as 
an ambitious educational tool available in 25 languages and aiming 
to help distributors through e-learning courses, web presentations, 
certification programmes, classroom and personal training courses. 
Programmes are evaluated and measured by external bodies including 
the Learning Lab in Duisburg the Department of Psychology at Ludwig-
Maximilians-University in Munich, Germany, the Women’s Academy in 
Munich and J&P GmbH Recruiting Development in Munich. We adapt 
our courses constantly, realising that different channels serve different 
needs. 

The Amway Academy brings all this under one roof, including more and 
more interactive learning with games, as well as increasing amounts 
of video based learning combining both e-learning and face-to-face 
teaching. In total, 380,604 instructor-led training units were provided in 
2014, as well as 193,709 e-learning units. Our trainers are all certified 
by Amway and trained regularly throughout the year. In addition, every 
two years, so called Trainer Camps take place in different parts of the 
world. These bigger conferences aim to ensure coaches are aware of 
the latest learning methods, as well as making sure they understand 
and promote the Amway culture and strategy. It is, additionally, 
a chance for coaches to get to know one another and share best 
practices. The latest European iteration was in 2014, involving digital 
training and coaching on presentation skills by the Royal Academy of 
Dramatic Art London.
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