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We only have one planet. And that means we all have a responsibility to care for the 
environment and use our resources wisely. Amway’s founders, Rich DeVos and Jay 
Van Andel, understood the importance of sustainability as early as 1959 when our 
business began. Already our very first product, Liquid Organic Cleaner, was friendly to 
the environment. We also included some of the first sustainable farming practices in 
our supply chain. Today, Amway is still exploring new and innovative ways to reduce 
our impact on the planet.

WHAT IS SUSTAINABLE 
DEVELOPMENT?
Our Common Future, also known as the Brundtland Report(1), was published by the 
United Nations World Commission on Environment and Development (WCED) in 
1987. It defines sustainable development as “development that meets the needs 
of the present without compromising the ability of future generations to meet 
their own needs… In essence, sustainable development is a process of change in 
which the exploitation of resources, the direction of investments, the orientation of 
technological development; and institutional change are all in harmony and enhance 
both current and future potential to meet human needs and aspirations.”

Amway aims in applying that vision of sustainable development and corporate 
responsibility to everything that we do.
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ENVIRONMENTAL CHALLENGES
Water is the lifeblood of our world. We need water for drinking, nourishing our crops, and providing sanitation. And yet globally, some 780 
million people lack access to clean water(2). What’s more, almost 2.5 billion people have no access to adequate sanitation(3). And the 
challenges are set to increase. The United Nations expects water availability to decrease in many parts of the world, even as more water is 
needed for agriculture to feed the world’s growing population. Cutting water waste is therefore a key priority for the world.

Our focus on water obviously ties in with one of the main uses thereof – agriculture. Food production is more essential than ever as the world’s 
population continues to grow. Our planet is set to reach 9.2 billion inhabitants by 2050 – yet half of the habitable land on Earth is already 
used for farming, and the margin for growth is limited(4). We must therefore farm more sustainably. 70% of the world’s surface water supplies 
are used for farming(5) – if we are to produce more food, we must learn how to use these resources more sustainably, using efficient water 
management techniques and sustainable practices. Poor management such as overuse of fertilisers and pesticides can lead to soil pollution, 
salinization and loss of arable land. Loss of biodiversity can also have a major impact on ecosystems as a whole.

Water shortages are exacerbated by climate change, which is one of the major threats to our continued livelihoods. Global greenhouse gas 
emissions are higher today than for the last 800,000 years and are still growing(6). These emissions reached a record high in 2014, with 
44 billion tonnes of CO2 alone being produced from human activities(7).  Climate change not only leads to melting ice and rising seas – it 
also brings with it heavy rain, extreme weather events and flooding in some regions while other parts of the world will experience increased 
desertification and drought(8). 

Reducing our environmental impact is good for our business and good for the planet. We are working hard to lessen our energy use and 
improve our efficiency – by which we mean doing more with less, which cuts costs and also has a positive impact on climate change. This 
is combined with our goal to reduce outputs across the business, so reducing the production of CO2 by e.g. transportation or lessening the 
amount of waste we put back into the environment. The average European uses 16 tonnes of materials per year, of which 6 tonnes become 
waste – for a total waste production in the EU in 2010 of 2.5 billion tons, only 36% of which is recycled(9). Increasing recycling and reducing 
resources is not only good for the environment – it also makes economic sense, especially when it comes to lowering our consumption of 
precious and often costly raw materials. On this, we are making first progress, but we realise that we still can do more.
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SUSTAINABILITY 
IN ACTION: 
AMWAY’S ROLE
We can all do more to make the way we do business smarter and 
more sustainable – from the way we construct and maintain our 
buildings (offices, warehouses and factories) to the use of more 
sustainable methods in our energy consumption and agricultural 
methods. It means doing more with less – fewer and more 
intelligent inputs, lowering consumption of resources, and growing 
efficiency in food production(10). 

While Amway has always focused on environmental responsibility, 
we know we need to keep innovating and doing better. That means 
taking action every year. We have focused our sustainability efforts 
on two key areas. First of all, we aim to reduce waste resulting from 
production and processing. This includes conserving water and 
energy, reducing greenhouse gas emissions, and using smarter 
materials in products and packaging. Secondly, we are aiming for 
sustainability innovations in business practices and operations, 
including the development of sustainable building practices, and 
increasing the use of alternative energy use and sustainable 
agriculture.
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GREENING OUR 
MEETINGS VIA REMOTE 
WORKING

Part of our policy for reducing travel 
that is not business essential, we have 
implemented employee travel guidance. 
This includes facilitating remote meetings 
where possible, using teleconferences, 
videoconferences, webinars and other tools. 
Under the guidance, business trips may be 
planned only if a teleconference or video 
conference is not possible. Since 2012 we 
have reduced our carbon emissions from 
flights in Europe by 14 per cent.   

MAKING OUR ENERGY 
GREENER AND MORE 
EFFICIENT

Electricity from wind farms is renewable, 
sustainable and green. Amway recently 
committed to doubling the amount of non-
grid wind power compared to our initial 
purchasing commitment in 2009. Today, 
we’re on track to exceed our goal of 15% 
renewable wind power globally by early 2015. 
This is coupled with actions for greater energy 
efficiency. From 2014 to 2020, we aim to cut 
energy use by 10%, starting in all US facilities. 
In our World Headquarters, we’ve switched 
from traditional lighting to LED bulbs, which 
provide brighter light and uses less electricity. 
Each of the LED bulbs uses 25-50% less 
electricity than the metal halide bulbs they 
are replacing.

CONSERVING WATER AT 
AMWAY

Water is integral to our manufacturing 
processes – and at Amway, we’re continually 
re-evaluating how we use and re-use it. We 
also use water to generate steam to power 
our machines at all of our Alticor owned 
manufacturing facilities around the world, to 
cool them off so they don’t overheat. 

Knowing how important water conservation 
is, we have committed to reduce water use 
across the global business by 10% between 
2014 and 2020. And we’ve already started 
taking action. At our facilities in Guangzhou, 
China, steam condensation and waste 
water generated from machines used to 
be discharged directly into waste drains. 
Following a re-fitting, that same water is now 
filtered and sterilised and then diverted to 
gardens and toilets.

Here in Europe, we have continued to 
monitor our water consumption across 
various affiliates in 2014. On average, we 
consumed 17.4m3 of water per person in 
2014, down from 20.4m3 in 2013. 

MAKING OUR PACKAGING 
MORE SUSTAINABLE 
ACROSS THE SUPPLY CHAIN

Our rebranded SATINIQUE Collection of hair 
products is one of our best examples of how 
packaging can be made with the environment 
in mind – it made its most recent global debut 
with new packaging that’s more sustainable 
than ever, and even won a sustainability 
award in the United States. The new 280 
mL and 750 mL custom bottles and closure 
material reduction, sustainable alternative 
or recycled materials, and packaging 
efficiency. More sustainable MiraFoil inks 
were implemented instead of a traditional 
hot stamp for the new SATINIQUE icon. These 
inks can be applied to precise areas, and 
drastically reduce waste. Low-profile, small-
diametre neck finishes were specified in 
bottles to reduce resin use in custom bottles. 

We understand that packaging is one of 
the biggest single factors in our ecological 
footprint. We also recognise that packaging 
can be more environmentally-friendly – and 
we are working to make this a reality. The 
boxes we use to transport goods in Europe 
are made with up to 60 per cent recycled 
material – and 100 per cent for the inner 
cardboard dividers. This recycled packaging is 
itself recyclable or re-usable. 

FARMING SUSTAINABLY: 
AMWAY LEADERSHIP

Amway’s commitment to environmental 
stewardship also extends to how we farm 
the ingredients in our products. For over ten 
years, Amway has been working with farming 
communities to promote sustainability 
across the supply chain. Our NUTRICERT 
Farm Certification Program focuses on 
strict quality control from seed to finished 
product. This means monitoring the land, 
irrigation water, soil status, harvesting 
crews, field sanitation, handling practices, 
environmental concerns and more. That 
is because we understand that farming 
is about more than just producing crops. 
It involves complex cultural practices, 
land preparation and sustainable farm 
management.

We grow, harvest and process plants on 
its own sustainably managed farms for 
our NUTRILITE brand supplements. These 
farms use natural processes to improve 
soil health and plant nutrition, while also 
avoiding pesticides by using natural enemies 
such as ladybirds to protect our crops 
from pests. Soil is a living organism, and 
managing it is essential if we are to achieve 
genuine sustainable farming practices. Every 
NUTRILITE farm undergoes a programme 
of continually enhancing the soil with cover 
crops, green manure crops, composts and 
other naturally-mined materials needed for 
plants to grow.

GREENING OUR 
WAREHOUSES IN EUROPE

Logistics must be part of our sustainability 
strategy. Across Europe, Amway has worked 
to reduce the impact of our warehouse and 
logistical operations on the environment. In 
Poland, we cooperate with a local recycling 
partner, use recyclable shipping materials, 
and re-use pallets and shipping bags. In 
Ukraine, we have an agreement with a 
local supplier to provide paper for recycling 
in exchange for a discount on boxes. Our 
work to reduce waste is also visible in our 
warehouse in Turkey, where we use recycled 
paper as dunnage material and compact 
press to reduce the space taken up by waste 
cartons – in Venlo, the Netherlands, we have 
also increased the fill rate of some shipping 
boxes, meaning 5% fewer cartons and up to 
10% reduction in dunnage. In Greece, also, 
we are using increasing amounts of recycled 
materials for our boxes. 

Alongside this, we’ve also made our facilities 
greener by using more environmentally 
friendly lighting in our warehouses in Turkey 
and Greece. And at our warehouse in Venlo, 
in the Netherlands, we’re saving energy 
by switching off 1 out of 4 loops, making 
order processing more economical. All of 
this is contributing to lessening our global 
ecological footprint.
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